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www.asiaautosalon.com



QUICK FACTS

ABOUT THE EVENT

v Supported by Singapore Convention & Exhibition Bureau

v Bi-annual automotive trade and exhibition

w Successfully attracted 78,000 visitors in its first year in 2009

w More than 70 exhibitors from across eight major countries in
Asia Pacific

w Provides hottest industry deals directly from car tuning
manufacturers and factories

v Media coverage by major local media outlets including Channel
NewsAsia, MediaCorp Channel 8 and Channel 5, The Straits
Times, The New Paper, national radio stations and regional
titles in Malaysia, Thailand, Taiwan and China.
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ABOUT THE ORGANISER
v Local motorsports event organiser
@ v Inaugurated in 2004
T e e w Actively promotes motorsports in Singapore as well as in Asia
M PT G R O U P w Has lots of expertise and experience in organising events at the
PTE LTD grassroots level to encourage new interest and participation
w Established its name through flagship events like MPT Time
Attack at Sepang International Circuit in Malaysia, MPT Sprint/
Supersprint races at Kallang car parks and Singapore’s first
mega motorsports carnival Carrerista Jamboree
w In house publication - Fastlane Magazine since Feb 2008

SINGAPORE
! ® Gateway to Southeast Asia
® Has three world-class airport terminals serving over 69 airlines
® A leading global hub for business, trade and investment as the
most business-friendly economy in the world with its strategic
geographical location

® Has 16 bilateral and multilateral free trade agreements with 24
trading partners

® Award-winning nation with accolades like Top Convention City
in Asia, Third Top Convention City in the World, Best Business
City in the World, Best MICE Facilities in the World
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w To establish Asia AutoSalon as the largest

automotive trade and exhibition event in w Competitive factory prices and firsthand expertise of imported

Asia car tuning products and services direct from manufacturers at
w To establish Singapore as the regional hub Asia AutoSalon

for the automotive trade, motorsports and

related industries W Potential related opportunities in sponsorships for the local
w To serve as a platform where Asia Pacific motorsports community when these manufacturers decide to

countries can create potential business \ set up a presence directly in Singapore
partnerships across the region in one place,

rather than travel from one country to | /_ b
another. TARGET AUDIENCE

w To promote and encourage the interest and
rising demand of car tuning and motorsports w Car and motorsports enthusiasts v General public
in Singapore w Members of car and car-related forums « Overseas visitors

« To support the government in its aim w Agents, buyers, dealers, distributors « Business owners
and long-term goal for motorsports in v Families and students
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